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AGENDA

‘I Intfroduction

2 Placemaking Objectives

3 Placemaking Ideas

4 Retail as an Activator

5 Small-Business Support Program

6 Exercise
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Ouvur Mission

Collaborate to create a viable
development plan that realizes the SomerVision
goals for the Union Square neighborhood



It starts with you...

...we will engage, listen, synthesize and creafte



we are here

Dec nB 7

T Starts Operation <52 Completion

Low

Low

Union Square
Parcels

T Station Construction






February workshops

Development opportunities and realifies

‘I Placemaking, Retail, Public Realm, Art
Felbruary 4

Real Estate Markets/Development Economics
February 11

Project Readlities
February 18

4 Giving Shape to D2/D3
February 25
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Union Square Master Plan for the Disposition Parcels

WHY PLACEMAKING FIRST?

You asked us to make it a priority.
INn the December survey, placemaking and
public spaces received the most votes
as a workshop topic.




Resources
Public Realm

VIl. Goal: Design and maintain a healthy and attractive public realm that
fosters community connection, including streets, sidewalks, and other public

spaces.

A. Policy: The City should plan public realm renovations with attention to energy efficiency,
environmental design, visual clarity and ease of maintenance.
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Buildings
Sidewalks
-Open spaces
Kiosks/structures
Tre@; creeks, rivers

L " Hardware
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Pre-requisites:
Percepftion of safety
Accessibili’ry / conve
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DEVELOPMENT OF CITY LIFE FROM 1880 TO 2005

OPTIONAL ACTIVITIES

(Urban recreation)

NECESSARY ACTIVITIES

WV

1880 1900 1910 1920 1930 1940 1950 1960 1970 1980 1990 2000
WILL HAPPEN REGARDLESS OF QUALITY WILL HAPPEN ONLY WHEN GOOD
QUALITY CITY SPACE EXISTS

CAR INVASION

RESEARCH AND PLANNING A
RENAISSANCE OF CITY SPACE

- pedestrian promenades
- city life and activities

- bicycle renaissance

- pacifying traffic

JAN GEHL



Necessary Activities Optional Activities

Wil happen regardless of the quality of the environment Will only happen in high-quality environments
Circulation Recreation
Distribution of goods Socializing
Community services Leisure
Entertainment
Cultural

High-social-value areas
become affractive to
creative companies
and business
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RUE ST. DENIS, MONTREAL
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New York.

Essex- & Hester




New York.

Essex- & Hester




HESTER STREET, NEW YORK, 2014
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Land use synergies

Office Office

Housing *
Hotel / \;

/\

,

Housing

Hotel

Retail/Entertainment Retail/Entertainment

Cultural/Clivic/Recreation Cultural/Civic/Recreation

SOURCE: URBAN LAND INSTITUTE



Office Office

Housing

Hotel Office Office

Retail/Entertainment Housing
Cultural/Civic/Recreation Hotel

Retail/Entertainment
Office Cultural/Civic/Recreation

Housing
Hotel
Retail/Entertainment Office
Cultural/Civic/Recreation * Housing
Hotel

Office Retail/Entertainment
Housing Cultural/Civic/Recreation

Hotel

Retail/Entertainment

» . SOURCE: URBAN LAND INSTITUTE
Cultural/Civic/Recreation
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PRINCIPLES OF DESIGN:

ART, GREEN SPACE AND THE PUBLIC REALM

DRAFT for Community Review
October 2014
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D?2/D3 Visioning ldeas
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Demographics

.

—— 0.06% Pacific Islander
e - 0.3% Native American
3.6% Multiracial

- - 4.96% Other Races

- - 6.8% African American

. - 8.7% Asian 2.7% Chienese

Ny 2.3% Indian
A 0% Nepzlese
.t , Rorean
|

’ "
? ) :
69.1% Non-Hispanic
| \ White
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Language

[] <10% of total population

[ 10%-20% of total population

- 20%-30% of total population

- 30%-40% of total population

- >40% of total population

D ASSEMBLY SQUARE BLOCK GROUP

CITYWIDE POPULATION
=35.7% SPEAK FOREIGN LANGUAGE AT HOME
(11,110 HOUSEHOLDS)




User Group

Foodie Artist Family Neighbor Student



User Activities

USERS DESTINATIONS

Office

Retall

Restaurants

Gym

School

Market/Falir
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Found Space as Art Venue
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Design Scope 01: Prospect Street
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Existing Condition




Existing Condition




Site Section / Current Condition




Painted Surface - References




Temporary Surface - Union Square




Existing Condition




Painted Surface - Aspirations




Painted Surface







Existing Union Square Surface



Long Term Surface - Aspirations
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Copacabana Beach Boardwalk, Rio de Janeiro/Brazil



Road Diet - Aspirations
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Painted Surface - Aspirations




Road Diet - Aspirations
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Intervention 02: Union Square
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Superkilen, Copenhagen (2007) - Topotekl, BIG



Superkilen, Copenhagen (2007) - Topotek, BIG




Intervention 03: Sub Station Solution
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Road Diet - Aspirations
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Screened Surface - Aspirations




Screened Surface - Aspiratiohs
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Intervention 04: Lighting, Current Condition



Lighting - Current Condition
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Intervention 05: Monuments
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GEORGE DILBOY
MEMORIAL

CITY OF SOMERVILLE
HONOR ROLL

CIVIL WAR MONUMENT

WWIMONUMENT

KOREAN WAR
MEMORIAL

SPANISH WAR
MONUMENT

N
PROSPECT HILL
MONUMENT



DAN STERNOF
BEYER

“FRACTAL
SWITCHBOX"

“HIDDEN
FACES MURAL"

SHEPPARD
FAIREY

KEN

RICHARDSON

KIMO GRIGGS

PAULINE LIM

19 PIECES OF PUBLIC ART
WITHIN 0.5 MI RADIUS

BLAKE ROBERTS ELLEN JACOBS "QUOTE SWITCH- ARON BINKLEY BE SARGENT “METAL TREE" CHRISTINA LANZI
BACK" ALLEN PHIL MANKER
4 4 ] ] | L
-—
TOVA SPETER
o
o
e TOVA SPETER
<
2
o

"NOT ART"ART

“UNION
BUSINESS®

RYAN MCENTEE
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UNION SQUARE

2.0

1. PROPOSED SITE FOR
PUBLIC ART PLAZA

2. PROPOSED SITE FOR
PUBLIC ART PEDESTAL




ROTATING ART
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Intervention 06: Greens




§
—
8
o<

8.3%

12.5%

Green Space Comparison
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Green Space - Aspirations
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Retail...

Creates safer, brighter streetfs.

Enhances walkabillity.

AcCTts as a catalyst for public lite.

Works as an amenity for resi

Establishes brand and identi

dents and workers.
ITy.



Listen || Plan || Recruit || Execute
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| | Plan | | Recruit | | Execute

* What's already working here?
* What makes Union Square a special retail place®e

* What themes and trends can we embrace moving
forwarde

* How can we supplement and improve the existing
retail mixe
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Listen | | | | Recruit | | Execute

» /Jones—Where in the square(s)?
* Premises SF, constraints, cost

* Retall use preferences

* Independents vs. chains
» Public and private realms

 Data and research
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« /ones—Where in the square(s)?
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* Premises SF constraints, cos!
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* Type: Use preferences

Can’t just be about cafes, what 's missing from the main street?
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* Type: Independents vs. chains

FASHION'S
NIGHT
OUTlet

ASSENMBLYS

Saturday

OCT. 11, 2014
6 P.M.—9 P.M.
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* Public and private realms
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 Data and research
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 Amplify and enhance existing value set
* Local first, local most

* Provide needed/missing services

* Arfisans, innovators and makers

 Food as culture
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“a diverse mix of businesses that can start here, grow here, stay here”
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RECRUIT STRUCTURE COMPLIMENT
WELL APPROPRIATELY & SUPPORT






US2 and the City of Somerville infroduce
Retail Visioning On-Site Technical Assistance

Helping improve your business...
For a new audience.

So you can do well during and after construction, as you
prepare for new competition.

Because it's good for Union Square!



On-Site Technical Assistance

What we can help with.
Refreshing the look of your store.
Re-positioning an outdated concept.

-INnding hew ways 1o market your business.
elping you deliver better customer experience.




On-Site Technical Assistance Step 1

1-1.5-hour meeting in your store, salon, restaurant
to assess the entire customer experience.

We take lots of pictures.
We listen to you.




On-Site Technical Assistance Step 2

4 or 5 specific recommendations for improving your
business.

The report tells you the "why" and the "how.”



On-Site Technical Assistance Step 3

Retail Visioning works with you—investing fime,
expertise and up to $1,000 from the program—to
help carry out recommendations that will meet

your goals and improve your business.



ON-SITE TECHNICAL ASSISTANCE

Case Study: Mabell’s Hair Salon

* Updated front windows e
to Improve on-street
visibility

+ Added face-flattering !

ighting at eachstyling & ———
station 1 -

* Created a website 1o
help new clients find
the salon

o cMeabell s P77

Steiv Salor




ON-SITE TECHNICAL ASSISTANCE

Case Study: Royal Bengal Restaurant

* Designed a wall to separate
kitchen from dining area

* Installed a 6'x6’ menu next
to a window for placing
orders

* Created new catering
menues and a new website
to reach both of his business-
critical audiences
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